The Backbone of Missoula Nonprofits: Donors
How do nonprofits in Missoula County raise the monetary funds

necessary to meet their mission?
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Learning Competency:

Communication, Marketing & Public Relations

Communication, Marketing and public relations is the learning

competency that we addressed in our research. Through our résearch,
we were able to build awareness and stakeholder relations within the

Missoula nonprofit sector. With the analysis of quantitative and
gualitative data, as well as peer and scholarly reviewed articles, our

research was able to reveal new information regarding the nonprofits
In Missoula. We were able to understand the numerous marketing and

fundraising techniques that the nonprofit organizations use to target

donors. Inaddition, our research outlined many donor behaviors and

motivations to why they give back to the nonprofit sector. Through

communication with various nonprofit organizations in the Missoula
area, we were able to conclude who donates and characteristics of the

nonprofit donors, such as their income levels and amount they
donate. Missoula nonprofits market and solicit through three main
mediums to thelr donors and volunteers. These communicatior

vehicles are social media, email, and direct mail. Missoula nonprofits

have three ways of measuring donor satisfaction. This

communication helps the organization retain donors and Is measured

by recurring gifts and donations, personal feedback, donor
engagement. The community engages with the nonprofit sector
through prior and potential donors, friend recommendations, board

referrals, self-interest, and marketing. These community development

tools help the organization grow and succeed.

Research Method

Missoula County Is rumored as having one of the highest
ratios of nonprofits to residents in the nation (Patrick, 2014).
However, nationally, Missoula ranks very low in the median
annual household income, in 2015 it was $53,889 in the
United States and $46,164 for Missoula County (United
States Census Bureau, 2015). To understand how nonprofits
receive the necessary funding to meet their mission our
research delved into an investigation of donors through peer
reviewed literature, articles, and a survey that led to our
focus on three main topics: donor generosity based on
Income level, the variability of charitable givers, and effects
of charitable giving on individual donors and organizations.
Nonprofit organizations were selected in Missoula County
based on the criteria of being a 501(c)3 organization under
the National Taxonomy of Exempt Entities (NTEE). Each
researcher selected 33 organizations from personal
knowledge and online databases, the main criteria for
selection being that an email address was accessible for use
(in order to distribute the survey). Once the data from the
survey was recelved, It was coded to be used In the research.
The total number of nonprofit organizations who received
the survey was 83, however only 29 completed the survey.

Our research completed in Missoula, MT revealed patterns in the

Percentage of donors that contribute to volunteer time

Implications for Research

commurrllity’s nonprofit sector, and encouraging results for future
researci.

The research findings éoaint a picture of engaged, community

nonprofits. Although donor income levels are not as abundant in

Missoula as compared with the national income average, nonprofits

still find support In frequent volunteering and supportive boards.
Our surveyed research also reveals that the impact of monetary

contributions from individual donors does make a noticeable impact

on the Missoula nonprofits. Volunteers are also greatly impactful,
even though It 1s often short term and not usually done by donors

who have previously donated before volunteering. An interesting
finding was that boards play an important role in fundraising efforts
for Missoula nonprofits, and not only are the%/ fundraisers, but they

are often volunteers as well. Unfortunately, there was not enough

time for our team to do any ‘on-site’ visits to nonprofits in the

CQmmunltK/Itp engage with directors In order to build a richer
icture of Missoula’s nonprofits. Emer 1n% from these findings 1s
he Image of a trusting, close community that depends on

relationship building and networking to gather what limited support

there are both financially and voluntarily for social missions.

It should be suggested that future research build on the donor
Income findings with more in-depth analysis of the Missoula
community socio-economic dlversnP/ stafistics. These statistics
could encourage growth In the development of fundraising and
marketization approaches by Missoula nonprofits; effectively
building on the already strong support these nonprofits have, with
an intention to grow.

Literature

Auten, G. & Rudney, G. 1990. “The Variability of Individual Charitable Giving in the US.”
Voluntas. 1: 80. doi:10.1007/BF01397439

Bennett, Roger. 2012. ""Why Urban Poor Donate: A Study of Low-Income Charitable Giving in
London." Nonprofit and Voluntary Sector Quarterly 41 (5): 870-891.
doi:10.1177/0899764011419518. http://search.proquest.com/docview/1112038311.

Daniels, Alex. 2014. The Chronicle of Philanthropy. ""As Wealthy Give Smaller Share of Income to
Charity, Middle Class Digs Deeper." Accessed November 07, 2016.
https://www.philanthropy.com/article/As-Wealthy-Give-Smaller-Share/152481.

Department of Numbers. 2015. "'US Household Income."" Accessed November 09, 2016.
http://www.deptofnumbers.com/income/us/.

Montana Nonprofit Association. 2015. "*Montana Nonprofit Industry.'* Montana Nonprofit
Assoclation. 2015. Accessed November 9, 2016.
http://www.mtnonprofit.org/uploadedFiles/ Pages/Research/Sector-Report/2015-Sector-
Report.pdf.

Ostrander, S. A. 2007. The Growth of Donor Control: Revisiting the Social Relations of
Philanthropy. Nonprofit and Voluntary Sector Quarterly, 36(2), 356-372.

Patrick, Susan Hay. April 30, 2014. ""Montana Nonprofits: The Economic Engines That Could."
Montana Public Radio. Accessed October 23, 2016. http://mtpr.org/post/montana-nonprofits-
economic-engines-could.

The Chronicle of Philanthropy. 2014. ""Explore How America Gives." Accessed November 09, 2016.
https://www.philanthropy.com/interactives/now-america-gives.

United States Census Bureau. 2015. ""United States Census Bureau." QuickFacts from the US Census
Bureau. Web. 11 Dec. 2016.

U.S. Bureau of Labor Statistics. March 30, 2016.""Missoula, MT - May 2015 OES Metropolitan and
Nonmetropolitan Area Occupational Employment and Wage Estimates."" Accessed November 09,
2016. http://www.bls.qgov/oes//current/oes 33540.htm.

Van Slyke, D. M., & Brooks, A. C. 2005. Why do people give? New evidence and strategies for
nonprofit managers. The American review of public administration, 35(3), 199-222.

Wiepking, P., & Maas, I. 2009. Resources that make you generous: Effects of social and human
resources on charitable giving. Social Forces, 87(4), 1973-1995.

l!




